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Christopher Williams 

Objective 

To Obtain a Sales/Management Position  

Experience 

4/2003-3/20/2008 ABC Inc. Any Town, NY 

Pharmaceutical Sales Representat ive  

 Gain market share in an ever increasing competitive market dominated by generics. 
 Continuously differentiate Aspirin from the competition. 
 Gain commitments from health care providers to choose my products for their at risk patients. 
 Schedule evening programs and heavily recruit local thought leaders to attend. 
 Coordinate and organize lunches and meetings with doctors and their staffs. 
 Maintain company aligned budgets in a conservative manner.  
 Target key prescribers by generating Tsi reports. 
 Act as an educator to patients suffering with hyperlipidemia and diabetes through educational 

booths.  
 Work with key hospital staff within lipid clinics.  
 Discuss managed care issues with pharmacists and office staff. 

 

2002-2003 XYZ Corp. Any Town, NY  

Pharmaceutical Sales Representat ive  

 Responsible for increasing sales to Internal Medicine, Family Practice, Pediatricians, and ENT’s, 
in the New York City and Philadelphia territory. 

 Strong sense of identifying and capturing opportunities based on the abilities to evaluate.  
physicians while selling Aspirin. 

 Experienced with persuasive techniques to reason through rebuttals to achieve ultimate goals. 
 Accountable for personal growth and marketing of professional services in a new territory. 
 Awarded company trip, President’s Club, for exceeding goals. 

 

1999-2002 BCD Inc. Any Town, NY 

Pharmaceutical Sales Representat ive  

 Attained 156% of targeted goal for Aspirin. 
 Launched and promoted new gout medication first in over 22 years. 
 Received first script for launch of gout medication in region. 
 Aspirin liaison for district. 
 Selected by regional manager to represent region in Atlanta at a conference for Aspirin. 
 Mentored and guided new representative with education of disease state and Aspirin and shared 

success stories. 
 Collaborated with team members to develop a strategic business plan for six months to help grow 

market share. 
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Education 

1987-1992 New York University New York, NY 

B.S. Industrial Technology/Print ing Management -GPA  3.5 Overall 

 Dean’s List, Gamma Beta Phi Honors Society, Kappa Delta Fraternity, Printing Industry 
Association of America.  Personally earned and generated 90% of college expenses.  Scholarship 
Award Winner. 

References 

References are available on request. 

 

 


